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Company Reputation
A poor quality product can make a company lose the business as a result of the loss of confidence by most customers in the products and services offered. Customers would get influenced to look for other alternatives that can satisfy their needs. Poor quality reduces the reputation of a company, with the majority of consumers losing interest in the products and services. Poor quality makes a business drop its image hence promoting a loss of confidence of buyers. A company would, therefore, close down as a result of low consumers making purchases. 
A good reputation ensures a company achieves a competitive advantage to others. A useful online website, as well as excellent products, allows a company to attracts the most loyal customers. A good reputation is essential in ensuring creating a difference between you and competitors (Chun Et al., 2019). Most loyal customers would visit a company that contains useful websites where goods and services get offered efficiently. A good reputation is essential in maintaining a strong relationship between a company and its customers. The majority of customers like to get served systematically without any form of lousy reputation getting created in a company. 
[bookmark: _GoBack]A company can make sure a strong vendor relationship gets created by communicating its vision and goals. The short and long-term goals of the organization can get communicated effectively to help in achieving these goals. Keeping the vendors and consumers updated on the kind of products to get launched is significant in increasing their relations (Chun Et al., 2019). Keeping vendors and customers aware of a variety of products and services offered creates a healthy relationship. The understanding generated by a company regarding its vision and goals is essential in strengthening its relationship.
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